


Matvett works on behalf of the whole food industry
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The Norwegian food waste timeline
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The negotiated agreement in Norway
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The Norwegian Government and
the food industry have signed a
negotiated agreement to
reduce food waste
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Long term
goal: 50 %

food waste reduction
across the food value
chain
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“By 2030, halve per capita global food.
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Commitment from leading companies to sigh the agreement

103 companies have signed the negotiated
agreement, representing:
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Manufacture Wholesaler Food service Supermarket
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Overall aim
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The
commitments
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Contribute to the 50 %
reduction goal

= Measure and report on
food waste once a year

= Share implemented
measures — both internally
and within the value chain
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Food waste is still a challenge - all resources are needed

The food industry in Norway make up 42 % of the total food waste

EUR
2 billion

390 000

tons of food

WERIE 58 %o

Food industry
Manufacture, wholesaler, A Consumers

food service, supermarket,
77,4 kg V|oduete
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Source: https://www.matvett.no/uploads/documents/OR.32.19-Edible-food-waste-in-Norway-Report-on-key-figures-2015-2018.pdf



https://www.matvett.no/uploads/documents/OR.32.19-Edible-food-waste-in-Norway-Report-on-key-figures-2015-2018.pdf

How Matvett supports the industry
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System for monitoring and
reporting
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Introduce and coordinate
initiatives in the industry

Online food waste calculator
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Developing tools to estimate
effect
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Additional labelling

\_

Developing different
guidance
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Guide for monitoring
(Horeca)
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Veileder for kartlegging av
matsvinn i serveringssektoren
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Guide for food

Campaign towards Encyclopedia in

food waste
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Content marketing towards
consumers
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Marketing campaigns to
visualize the company
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Ads in different
marketing channels
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